
Who are we?    
We are the state affiliate of 

the national organization of 

(AAFCS) Association of 

Family and Consumer 

Sciences (www.aafcs.org).  

A A FC S  i s  t h e  o n l y 

professional association 

dedicated to Family and 

C o n s u m e r  S c i e n c e s 

professionals. AAFCS strives 

to improve the quality and 

standards of individual and 

family life by providing 

educ at i ona l  p rograms , 

influencing public policy, and 

through communication. 

AAFCS members work to 

e m p o w e r  i n d i v i d u a l s , 

strengthen families, and 

enable communities. Our 

members focus on an 

integrative approach to the 

reciprocal relationships 

among individuals, families 

and communities, as well as 

the environments in which 

they function. For further 

information on IAFCS and 

o u r  a c t i v i t i e s , 

www.iowafcs.org.  

Iowa Association of Family 
and Consumer Sciences  

Bringing people together to improve the lives of individuals, families, and communities. 

2009 Fall Newsletter 

2009 IAFCS Annual Conference    
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 Letter from  

the President                                    

W e are nearing the end of 

ou r  100t h  yea r 

celebration.  As I reflect back 

on our activities, they have 

been varied and reflective of 

our national theme of 

ñCelebrat ing the past, 

sustaining the future.ò We 

held two well -attended 

regional meetings in 2008, a legislative day in February 

and an outstanding state conference in March. FACS 

professionals collected books in our counties for 

preschools, daycares, and classrooms.  We logged 

volunteer hours.  We hosted an Ames Excursion for FCS 

professionals attending the ISU Human Sciences teacher 

update.   We started the revision of our IAFCS By-Laws, 

and members attended the National Conference in 

Knoxville.  We presented our state awards and in turn 

received several national awards at conference.  We 

have a collection of monies to give to the Centennial 

fund but will be sending the money later this year in the 

hopes of increasing that amount at fall regional 

meetings.  Wow! What a year! 

I recently was asked to speak to a womenôs group in Le 

Mars on the topic ñItôs Not Your Motherôs Home 

Economics Classroom Anymore!ò As I started to put my 

presentation together, I found myself reflecting on my 

own teaching career and the many changes that have 

occurred in my 35 plus years of teaching.  Yes, we are 

no longer ñHome Economicsò but our basic issues are 

the same.  As we look to the future of our profession, we 

will need to find ways to ñsustainò our organization, our 

families, and the world in which we live.  I would 

encourage you to go to the AAFCS website and read the 

recently posted article by Roberta L. Duyff.  It is 

entitled, ñHome Economics to Family and Consumer 

Sciences: Reinvented for Todayôs Consumer.ò  She does 

an excellent job of summarizing our history along with 

making suggestions for future changes including putting 

ñeconomicsò back in Home Economics. Included in the 

article are tips for FCS professionals to use both at home 

and in the workplace. 

Fall brings several activities for IAFCS professionals to 

attend.  Be sure to check the regional meetings being 

held in two locations in the state. Our board met for the 

first time in June and it was a pleasure to see our young 

professionals getting involved in our organization.  I 

thank all of the council members for volunteering their 

time to serving on the board.  Iôm looking forward to 

seeing you at regional meetings. 

Enjoy the beautiful colors of fall! Shalom! 

Lorene Rexwinkel, NBCT 

 

Executive 
Directorõs 
Report  

 

G reetings to all!  In 
late March, I 

accepted the offer to 
become your Executive 
Director.  I am looking 
forward to serving the 

organization, and giving back to a group that has been a 
part of my professional career.  I have been an Iowa 
member since moving to Des Moines in 1975.  Through 
the years I have served as Western Regional chair twice, 
member, chair and treasurer of the Marketing Coalition, 
VP of Professional Development, and as IAFCS President.    
 

I have been in my current position as a Continuing 
Education Coordinator at Des Moines Area Community 
College for almost 22 years.  That alone is a very busy 
position, but with grown children and no grandchildren ð 
yet, I am excited about the challenges of this new 
opportunity. 
 

A lot of correspondence is being sent via e-mail.  If you 
are not receiving e-mails, or know of someone who has 
not been receiving IAFCS information, please let me 
know.  If your e-mail address changes it is very important 
that you let me know and that you also update your 
information on the AAFCS web site, as that is where I get 
your contact information.  I have set up a separate e-mail 
account for IAFCS business.  You can contact me at  

lmkiafcs@aol.com or you can call me at home 515-276-
6834. 
 

As I was perusing the Spring issue of the Family & 
Consumer Sciences journal, which just recently arrived, I 
discovered several interesting features.  On page 4 there 
is a box ad for Ellen Richards and AAFCS 
Commemorative Postage Stamps.  The stamps are about 
twice the price of a regular postage stamp but this would 
be a novel way to promote the profession.  The stamps 
can be ordered from zazzle.com.   When on the site, type 
AAFCS into the search space.  The stamps are sent to 
you, you do not download them. 
 

We are already over half way through The International 
Year of Natural Fibres 2009.  This designated year 
recognizes the importance and impact of natural fibres 
worldwide.  Check out the website at 
www.naturalfibres2009.org.    
 

Pages 15 ð 17 of the Journal lists one hundred family-
related products, organization, events, and concepts that 
have existed since 1909 ð the lifespan of AAFCS.  Each 
entry was selected because of its meaning and implications 
for families.   
 

As you read through this newsletter, please note the 
dates for the two Fall Regional Workshops, mark your 
calendar, and make plans to attend.  Much thought and 
planning has gone into these two events.  Both promise to 
provide a very special program for IAFCS members and 
guests.  I hope to see you at one of the events in October. 
 

Lois Kiester, CFCS 

mailto:lmkiafcs@aol.com
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D ear  Af f i l ia te 

Leader, 

I need you and your 
members to help with 
Taking it to the 
Streets!  If you were at 
the Centennial Celebra-
tion on Saturday night in 
Knoxville, and/or read 

the July and August FACS (parts excerpted 
below), you know I mentioned that we 
need to respond quickly to address issues 
of major concern as an association and 

profession. 

 

Well an opportunity has presented itself 
to do just that! Nancy Bock, Vice Presi-
dent of Education of The Soap and Deter-
gent Association feels that AAFCS can play 
a major role in the upcoming cold and flu 
season especially with the impending dan-
ger of an H 1 N 1 virus (Swine Flu) pan-
demic and they will partner with us in this 
effort.  This means that we will all focus 
on one major issue at the same time, help 
the public, and be recognized as a family 
and consumer sciences organization and 

profession. 

 

We are often frustrated that the public is 
not aware of our profession and does not 
perceive us as leaders.  òTaking it to the 
Streetsó can help us do just that.  Why 
the title òTaking it to the Streets?ó  Our 
strength is that we are fully equipped to 
create learning opportunities for individu-
als and groups regardless of circumstances 
and demographics.  Our already estab-
lished networks and community partner-
ships can provide a vital connection to the 
general public via (the streets) schools, 
markets, community meetings, libraries, 

etc.  

 

Intended Outcomes:   AAFCS will pro-
vide leadership and support to empower 
Family and Consumer Sciences Profession-
als to better serve the general public and 
the populations with whom they work in 

addressing this pandemic. 

Why H 1 N 1 at this time?  

It is a serious problem!  Just weeks before 
the annual AAFCS Conference, the World 
Health Organization (WHO) signaled that 
a global pandemic of Influenza A (H1N1) 
was underway by raising the worldwide 
pandemic alert to Phase 6.  At the time, 
there were ongoing community level out-

breaks of the virus in multiple parts of the 
world.  Since then, in the United States, 
significant illness has continued into the 

summer. 

 

In early July, the White House stated that 
this is an issue of major  concern 
(nationally and internationally) and that 
public awareness of this issue is vital.  A 
message from Kathleen Sebelius, Secretary 
of Health and Human Services, Janet Na-
politano, Secretary of Homeland Security, 
and Arne Duncan, Secretary of Education, 
who are leading the efforts to prepare our 
Nation for the coming flu season, stated 
that òthe most critical steps to mitigating 
the effects of 2009-H1N1 won't take place 
in Washington ñ they will take place in 
your homes, schools and community busi-
nesses.ó  Is this not "Taking it to the 

Streets?ó 

 

What can we do?  

I believe there are strong implications for 
us at both the national and international 
level!  Professionals can distribute appro-
priate information through materials, les-
sons, workshops, etc.  We can also proac-
tively engage other stakeholders on the 
community level and provide leadership 
for community education programs.  
Who ?-EVERYone can play a roleésmall 
or large! So start thinking about what you 
can do in your professional practice set-
ting: Lesson plans, CDõs, DVDõs, contests, 
videos-contest on youtube,  distributing 
educational materials, presentations, 
workshops, speak at teacher and parent 
meetings, service learning (e.g., students 
teach  younger children the Elmo song on 

Flu.gov). 

Go to the websites mentioned below right 
away for information and start developing 
and using your ideas as soon as possible.  
Iõll be updating each month in the FACS 
and will also send you more information as 

I get it.   

 

H1N1 Resources  

Centers for Disease Control and Preven-
tion (CDC): H1N1 Information 
http://www.cdc.gov/h1n1flu/ has lots of 
information including Elmo of Sesame 
Street and a song to encourage children to 

wash their hands thoroughly. 

www.flu.gov is also a great resource.  
Check it out for information on 2009 Flu 

http://www.cdc.gov/h1n1flu/
http://www.cdc.gov/h1n1flu/


Prevention Video PSA Contest, research activities and 

lots of up to date information. 

W o r l d  H e a l t h  O r g a n i z a t i o n  (W H O ) 

http://www.who.int/en/ 

US Department of Education (DOE): Flu Response  
http://www.edgovblogs.org/duncan/2009/04/addition
al-flu-resources-for -school-leaders-seeking-

guidance/ 

National Education Association Health Information Net-
work (NEA/HIN): Swine Flu Information   

http://www.neahin.org/swineflu/index.html 

and H1N1 Flu & U.S. Schools Questions & Answers  
http://www.ed.gov/admins/lead/safety/emergencypla

n/pandemic/guidance/flu-faqs.pdf 

The Soap and Detergent Association: Hand Hygiene 
http://www.cleaning101.com/HandHygiene/index.cfm and 
H o u s e h o l d  C l e a n i n g 
http://www.cleaning101.com/house/index.cfm resources 
for schools and families.  There are many no cost re-
sources available through the Soap and Detergent Asso-
ciation at www.cleaning101.com. Just e mail Nancy Bock 
at nbock@cleaning101.com to request them. There are 

also lots of neat things for young children. 

Donõt forget to sign up for the free webinar held on 
Thursday, September 24, 2009, 6 PM EDT.  E Mail 

info@cleaning101.com or visit the website. 

www.cleaning101.com/handhygeine. 

What can you do as leaders?  

Get the information out to your members as soon as 
possible by forwarding this message and encouraging 
them to become involved right away.  It is important 
that you keep track of their activities (how many in-
volved, what they are doing) so you can let us know 
whatõs going on in your state!  It may be a good idea to 
appoint someone.  Send me your ideas to share with 

our members!  msinnovate@aol.com 
 

IMPORTANT:  Whatever you do to in òTaking it to the 
Streets,ó be sure you to include AAFCS  and that you 
are a family and consumer sciences professional in 

your presentations, written materials and more!   

Snowflakes melt alone - but together they can be 

traffic stoppers!  

Teamwork allows common people to attain un-

common results.  

Some people want it to happen, some wish it to 

happen, others make it happené 

Letõs make it happen together! 

Thanks, 

Marilyn Swierk, CFCS 

AAFCS President 2009-10 
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Summary of Trends in  

the Food Service Industry at 

IFT ô09 

 

  I attended the IFT õ09 
(Institute of Food Technolo-

gists) Convention in Aneheim, Cali-
fornia from June 7-9, 2009.  This 

was an excellent convention to analyze food trends with 
the very latest in data, research, and food service infor-
mation.  The trade show took all three days to see eve-
rything.  The presentations were excellent ð research 
based, reliable sources, and strongly reflecting the latest 
trends in the food service industry. 
 

Iõve summarized here some of the information and sta-
tistics collected from the conference. 
 

*The dietary guidelines set up by the US government are 
reviewed every 5 years by a 9-13 member committee.  
The 2005 edition is the 6th edition.  The 7th Edition will 
be released in 2010. 
 

*Consumers spend on the average 7 seconds selecting 
each item that they purchase at the grocery store.  On 
the average trip to the grocery store, consumers spend 
approximately 26 minutes in the store and purchase 61 
items each trip. 
 

*Functional Foods have a wide variety of definitions and 
meanings.  Health and beauty claims for both consum-
ables and topicals are skyrocketing in the marketplace 

since 2006.  Consumers often believe these items can be 
quick and easy fixes for their poor choices and unhealthy 
eating habits. 
 

*It takes an average of 18 hours to get food from farm 
to commercial freezers, and an average of 21 days to get 
from farm to grocery stores. 
 

*Protein needs increase during growth, when aging, and 
when dieting.  Protein adds to satiety ð it makes you feel 
fuller and to feel full longer because it digests more 
slowly. 
 

*Words of Wisdom - Just because it is legal doesnõt 
mean it is safe.  Just to make it safe, will it still be legal? 
 

*Every 42 seconds, 100 people are born world-wide.  If 
everyone in the world ate according to the Dietary 
Guidelines, we could not produce enough fruits and 
vegetables to feed everyone! 
 

*Some RDAõs (Recommended Dietary Allowances) are 
minimum and others are optimum. 
 

*Consumer confusion and contradiction regarding health 
and nutrition is astronomical.  Consumers do not under-
stand terminology, risk, dietary choices, natural, organic, 
etc. .,   Internet usage for nutrition and health informa-
tion has tripled in the last few years.  TV, magazines, and 
the internet are the three major information sources ð 
not doctors and dieticians. 
 

*Consumer perceptions may differ drastically from real-
ity, but consumer perceptions still drive the market-
place.  If it wonõt or doesnõt sell, it wonõt be on the mar-

http://www.who.int/en/
http://www.who.int/en/
http://www.edgovblogs.org/duncan/2009/04/additional-flu-resources-for-school-leaders-seeking-guidance/
http://www.edgovblogs.org/duncan/2009/04/additional-flu-resources-for-school-leaders-seeking-guidance/
http://www.edgovblogs.org/duncan/2009/04/additional-flu-resources-for-school-leaders-seeking-guidance/
http://www.edgovblogs.org/duncan/2009/04/additional-flu-resources-for-school-leaders-seeking-guidance/
http://www.neahin.org/swineflu/index.html
http://www.ed.gov/admins/lead/safety/emergencyplan/pandemic/guidance/flu-faqs.pdf
http://www.ed.gov/admins/lead/safety/emergencyplan/pandemic/guidance/flu-faqs.pdf
http://www.ed.gov/admins/lead/safety/emergencyplan/pandemic/guidance/flu-faqs.pdf
http://www.cleaning101.com/HandHygiene/index.cfm
http://www.cleaning101.com/HandHygiene/index.cfm
http://www.cleaning101.com/house/index.cfm
http://www.cleaning101.com/house/index.cfm
http://www.cleaning101.com/
mailto:nbock@cleaning101.com
mailto:info@cleaning101.com
http://www.cleaning101.com/handhygeine


ket. 
 

*The 4 top reasons consumers choose the foods that they do ð 
1st Taste, 2nd Price, 3rd Health and 4th Convenience ð the per-
ception òHealthy food doesnõt taste as good!ó 
 

* 95% of United States consumers say that they want to òbuy 
greenó, but only 22% òactually buy greenó.  The consumer usu-
ally wonõt pay more for green products. 
 

This was a very interesting and informative convention.  I 
would recommend food professionals attend if they get the 
chance.  The samples at the trade show took care of breakfast 
and lunch several days.  The educational sessions were scientifi-
cally based.  The nutrition, consumer and health information 
was interesting and appropriate. 
 
Review of òFundamentals of Culinary Artsó ð June 2009 
  The òFundamentals of Culinary Arts 101ó class, held in June at 
DMACC was exciting, interesting and educational.  It was excit-
ing to learn to use new tools, dress as chefs, and meet new 
people.  It was interesting to learn more about the food indus-
try, utilize commercial food preparation equipment, practice 
knife skills and strict food safety.  It was educational to work 
with Chef Phil Carey and Chef Karla Boetel ð who were both 
very knowledgable and experienced.  It was also educational to 
analyze how to apply this information to improve my culinary 
classes.    
 
Amazing Facts That I Didnõt Know Before 
*The difference between a cook and a chef are their knife skills! 
 
*Tongue piercing makes you lose function of 40% of your taste 
buds. 
 
*Safety issues regarding dress code for kitchen staff is because 
of using òFire, knives and hot oils!ó 
 
*Facial hair must be trimmed to ¼ inch or it must be covered. 
 
*The number of folds in a chefõs hat equals the number of ways 
to cook an egg.  The taller the hat, the higher the prestige of 
the wearer. 
 
*Le Geude is the basic guide used by chefõs to explain recipes 
and techniques.  No specific measurements are given, only pro-
portions of those ingredients. 
 
*At DMACCõs ICI, green buckets contain warm soapy water 

and red buckets contain bleach water for sanitizing (1/2 t. 
bleach plus 1 gallon of water).   
 
*Knives should be made from high carbon steel so they wonõt 
rust.  A full tank means that the knife was made with 1 full 
length piece of forged steel with handles riveted around the 
one end.  The parts of a knife include the finger guard, the heel 
or bolster, the tip, and the blade.  I had never heard of an oys-
ter knife or a clam knife before. 
 
*The Iowa Department of Inspections and Appeals website is 
where I can find the Iowa Food Code that regulates food ser-
vice rules and regulations, and the restaurant inspection re-
ports for specific restaurants in the state of Iowa.  There are 
only 13 inspectors in the state of Iowa. 
 
*Dawn and Palmolive dish deteregents are both approved to 
kill bacteria by the Food and Drug Administration.    
 
*The Danger Zone is actually 41 degrees F. to 135 degrees F. 
 
*There are 5 mother sauces. 
 
*GBD stands for golden brown and delicious. 
 
*Retro gradation is the formation of a òskinó on top of pudding 
as it cools.  This can be prevented by stirring the pudding con-
stantly while it sits in a bowl of ice. 
 
*one pint = one pound for water, milk and eggs. 
 
*When coating food products, one hand does dry ingredients 
and the other hand does wet ingredients to keep from making a 
sticky mess. 
 
My Feelings During Class  
 I was excited to come to this class because I have always 
heard what a great class it was.  Many teachers had recom-
mended the class to me, including former student teachers.  
The first day of class we were given knives and a chefõs uniform.  
When you wear the jacket, hat and apron, it helps you to bet-
ter understand the role of a chef, a cook, and kitchen staff.      
  
 I recommend this class to other FCS teachers, and I plan to 
take additional culinary classes next summer. 
 

Lisa Tapper, 2008-09 IAFCS Past President  

IAFCS MUG SALE  
With Christmas just around the corner, donõt 

forget the IAFCS mug.  We have just a few left 

for $5.00 each. They make a great gift for a 

fellow FCS professional. 

Contact either Executive Director, Lois Kiester, 

lmkiafcs@aol.com, or President, Lorene 

Rexwinkel, rexwinke@premieronline.net,  if you 

desire a purchase. 
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IAFCS Western Region Meeting 
Join us as we explore Elk Horn on Saturday, October 24, 2009!   

 

10:30 ð 11:30 AM  Danish Windmill Tour , 4038 Main Street (712) 764-7472 

Youõll spot the windmill on the west side of the street on your way into 

Elk Horn.  Begin your visit by hearing a brief history of this windmill 

imported from Denmark, then take a tour (all the way to the top, if you 

want) and stop by the gift shop. 

 

11:45 ð 12:45 PM  Lunch  at the Danish Inn,  4116 Main Street (712) 764-4251 

Enjoy a delicious buffet of home-cooked traditional Danish and 

American dishes along with a salad bar, soup, your choice of beverage, 

and dessert.  

 

     1:00 ð 1:45 PM  Iowa Deputy Secretary of Agriculture    

            Karey Claghorn  

            Prairie Star Quilts Retreat Center, 4132 Main Street 

        Stroll down the street from the Danish windmill to the  Prairie Star  

       Quilts Retreat Center where weõll hear from Iowa Deputy Secretary 

       of Agriculture, Karey Claghorn. Karey graduated from Indiana     

       University with a degree Consumer Science Education.  For the next 

       15 years she worked for Marsh Supermarkets as the Manager of 

Training and Development.  Later she also worked for national livestock 

associations. Growing up on a farm in Indiana, and working with consumers, Karey has insight 

about the entire food chain.  Karey will share a bit about her FCS career path and provide a 

brief update about the face of Iowa agriculture.   

 

1:45 ð 2:30 PM  Prairie Star Quilts , 4132 Main Street 

Explore this quilt shop with 2000 bolts of fabric, specializing in 

reproductions, home spuns & flannels. Weõll begin with a quilting 

demonstration by the shop owner and then youõll have time to 

browse.  

2:45 ð 345 PM   Danish Immigrant Museum, 2212 Washington Street 

 Tour the beautiful Danish immigrant museum. Very special exhibitions, 

including once celebrating the centennial of entertain Victor Borgeõs 

birth, and one for young Danish American artist Anni Holm.  

 

                        4:00 ð 5:30 PM  Wine and Food Pairing - Danish Countryside Vines & Wines  

                                                                                           (2 1/2 miles east of Elk Horn) 

Learn about the wine making process as you tour this scenic Iowa 

vineyard and winery.  Following the tour youõll have the opportunity 

to participate in a wine and food pairing, complete with tasting 

session that features several of the Danish Countryside Vines and 

Wines collection.    

 

See you on October 24 th ! 
DIRECTIONS :  Elk Horn is located 6 miles north of Interstate 80 at the intersection of County road F58               

and Hwy 173.  

Karey Claghorn 

REGISTRATION FORM IS FOUND ON PAGE 13  
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 REGISTRATION FORM IS FOUND ON PAGE 13  

Joanne Kuester 

Briana Adamus 

Iowa Association of Family & Consumer Sciences 
EASTERN Region Fall Meeting 

October 6, 2009  

Kirkwood  Community College  

6301 Kirkwood Blvd.  

Cedar Rapids, Iowa  

   

The Kirkwood Community College Culinary Arts Program is well known.  Hereõs our chance to 

see it, experience it, and learn more about it. We will tour their new facility and then be treated 

to a culinary delight:  dinner prepared by the Culinary Arts students!  Later, a panel of FCS 

entrepreneurs will be our after dinner speakers and discuss their experiences in the realm of 

FCS in business.    

AGENDA  

5:00-5:30 p.m.  Meet & Greet Social  

 Register and spend time greeting acquaintances &  new friends 

 

5:30-6:00 p.m.  Tour of KCCõs Hospitality Center    

 

6:00-7:00 p.m.  Dinnerñprepared by Culinary Arts students 

 Lorene Rexwinkel, IAFCS President ñ IAFCS update & greeting  

7:00-8:00 p.m.  Panel  

                

 

               Briana Adamus ñ Owner, Simply I do bridal & formal wear shop in        

                            Cedar Falls, recent UNI textiles graduate 

                

                

               Joanne Kuesterñ Financial educator, author of The Money  Godmother   

  

 

 Another panelist to be announced  

 

 

Plan on joining us for an evening of networking and professional advancement. PDUs are anticipated. 
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C ongratulations to all of you for being a member of IAFCS.  Iowa Family 

and Consumer Sciences is a professional organization that is vital to 

our society.  Now it is our responsibility to ask others to join us in being a 

professional.   
 

Webster Dictionary says a profession is an occupation requiring specialized 

knowledge and often long and intensive academic preparation.  I have ex-

perienced that my professional organization can assist me to extend that 

intensive academic preparation everyday and in new ways with other mem-

bers.  Encourage your associates to join IAFCS because of the added knowledge they will 

gain from other members. 
 

All members are aware that the Perkins Grant is a great aid to our profession.  This keeps 

being reinstated due to the efforts of AAFCS/IAFCS.  This comes about because of individu-

als being professional. 
 

IAFCS presently has 144 members.  Letõs each ask someone else to join and make it grow to 

288 members.  I have the membership forms or they can join on line at aafcs.org.  If you 

have questions contact me at mifairchild@ovationnetworks.com, or 4516 Maureen Dr. SE, 

Cedar Rapids, IA 52403, or 319-533-0405. 

Sally Fairchild, CFCS 

The AAFCS Emblem  

The Betty Lamp  

The chosen symbol of AAFCS is a small oil -burning lamp of the type often 

called the Betty Lamp.  In the early days of this country, housewives used 

these little portable Betty Lamps wherever a bit of light was needed for their 

housework. For many centuries, a lamp of this design has also been used as a 

symbol of learning.  It is particularly fitting, therefore, that the Betty Lamp 

should be the emblem of the American Association of Family and Consumer 

Sciences.   

     The beam of the Betty Lamp symbolizes:  

òThe need of exact knowledge 

The appreciation of beauty  

The spirit of joy  

The power of strength  

The blessing of fellowship  

The satisfaction of achievement  

The value of service  

The bond of cooperation.ó 

 

It cheered the struggling pioneers ñthe dreamers and the doers, who dared not quit in the game of 

Life, butémarched onward to serve humanity.ó 

(Mrs. Mary Broach, 1938)  

Save the date:  April 17, 2010 IAFCS Conference!  

mailto:mifairchild@ovationnetworks.com


Executive Board Name Address Phone numbers E-mail addresses 

Executive Director Lois Kiester 

CFCS 

5001 Bel Aire Road 

Des Moines, IA  
50310 

(H) 515.276.6834 

(W) 515.964.6685 

lmkiafcs@aol.com 

w:  lmkiester@dmacc.edu 

President Lorene Rexwinkel 1244 Ryder Cup 
Court 

Le Mars, IA  51031 

(H)  712.546.7243 

(W)  712.546.7022  
x 282 

rexwinke@premieronline.net 

lrexwinkel@lemars.k12.ia.us 

President-Elect Margaret  

Van Ginkel 

10861 Douglas Ave., 
Ste B 

Urbandale, IA  
50322-2042 

(H) 515.981.9497 

(W) 515.727.0656 

vangin@iastate.edu 

Secretary 

  

Nicole Vansickel 337 W 5th St.                           
Boone, IA  50036 

(H) 515.432.2769 

(W) 515.386.2188 

nrflink@hotmail.com 

nvansickel@jefferson-scranton.k12.ia.us 

Past President 

  

Cynthia Kenyon 3023 Winter Ridge 
Rd. 

Cedar Falls, IA  
50613 

(H) 319.266.2952 

(W) 319.553.2740 

gocatsco@cfu.net 

kenyonc@cedar-falls.k12.ia.us 

VP of Finance 

Began June 2008 ï  

3 yr 

Pamela  

Vande Voort 

CFCS 

1070 160th Street 

Pella, IA  50219 

(H) 641.628.4366 

  

vandevoortp@central.edu 

  

VP of Marketing Carol  

VanWaardhuizen 

917 Tennyson  

Avenue 

Ames, IA  50014 

(H) 515.450.5182 

(W) 9.404.0175 

(H) mrsv@mchsi.com 

(W) 
carol.vanwaardhuizen@ames.k12.ia.us 

VP-Elect of  

Marketing 

Valarie Betz 2748 222nd St. 

DeWitt, IA  52742 

(H) 563.659.9151 

  

jvzmbetz@iowatelecom.net 

  

VP of Professional 

Development 

Carol Smith 1409 Green Drive 

Perry, IA  50220 

(H) 515.465-7971 

  

rjcrsmith@netins.net 

  

VP-Elect of 

Professional  

Axton Betz 34 A MacKay Hall, 
ISU 

Ames, IA  50011 

(H) 515.233.4523 

  

axton@iastate.edu 

  

VP of Public Affairs 

  

Marsha Phillips 3130 Rolf Avenue 

Lake View, IA  
51450 

(H) 712.657.2693 

(W) 712.664.5001 

(H) mnphillips@iowatelecom.net 

(W) mphillips@eastsac.k12.ia.us 

VP-Elect of Public 

Affairs 
Brenda Schmitt Iowa State University 

2023 S Federal Ave. 

Mason City, IA  
50401 

(H) 

(W)641.423.0844 

  

schmitt@iastate.edu 

Student Unit  

Advisor 

Dr. Bob Bossel-
man 

Dept. Chair, 
AESHM, 

31 Mackay Hall, ISU 

Ames, IA  50011 

(H) 

(W) 515.294.7474 

drbob@iastate.edu 

  

Student Unit  

President 

Abbie Marsh 

2153B 390TH St. 

Grafton, IA  
50440 

School Address: 

4532 Steinbeck #109 

Ames, IA  50010 

(c) 641-420-4974 

  

abbiem3@gmail.com 

  

Newsletter Editor Marcia 
McGoldrick 

2017 Lynncrest Dr. 

Coralville, IA  52241-
2776 

(H)319.337.6085 

(C)319.430.4198 

mcgoldjm@msn.com 
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Council         

Awards &  

Recognition 

Teresa Nennig 203 9th Avenue SW 

Independence, IA  
50644 

(H) 
319.334.2142 

(W) 
319.334.7405 

(H) jnennig@indytel.com 

(W) tnennig@independence.k12.ia.us 

Membership Sally Fairchild 

CFCS 

4516 Maureen Drive 
SE 

Cedar Rapids, IA  
52403 

(H) 
319.377.8611 

(C) 
319.533.0405 

mifairchild@ovationnetworks.com 

  

Scholarships/Grants Dynette Mosher 

  

College of Human 
Sciences 

E104 Lagomarcino 
Hall 

Ames, IA  50011-
3190 

(H) 
515.233.0987 

(W) 
515.294.2820 

(FAX) 
515.294.5473 

dmosher@iastate.edu 

  

Western Regional 

Chair 
Karen Davis 720 SW 4th St. 

Stuart, IA  50250-
2081 

(H) 
515.523.2752 

(W) 
515.523.1191 

kdaviscomm@aol.com 

  

Eastern Regional 

Co-Chair 
Cindy Waters 1586 260th Street 

Independence, IA  
50644 

(H) 
319.334.4495 

(W) 
563.425.5257 

(C) 
319.361.6486 

(H) cwaters255@gmail.com 

(W) watersc@uiu.edu 

  

Eastern Regional 

Co-Chair 

  

Luann Alemao 2317 Coventry Lane 

Cedar Falls, IA  
50613 

(H) 

319.266.1322 

(W) 

l.alemaoassoc@cfu.net 
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(L) Iowa State University student, Amanda Repp, 

accepted on behalf of the ISU FCS Education and Studies 

Club the AAFCS Student Unit Community Service 

Award. R) Also, ISU FCS Education and Studies Club 

received the 2009 AAFCS Student Unit Standard of 

Excellence Award.  Vicki Gustafson accepted the award.  

Iowa State University's Family and Consumer Sciences 
Education and Studies Club has been recognized with two 
awards from the American Association of Family and 
Consumer Sciences in 2009. Members of the student club 
include (from left); Lori McAlpin, Abbie Marsh, Jana 
Sadewasser, Emilee Szawiel, Vicki Gustafson, Rebecca 
Braet, Axton Betz (advisor), Brandy Rongved, and Karen 
Naig. Photo by Jaclyn Hansel. 

Axton Betz, an ISU doctoral candi date from Havana, Ill.,   (laaaaton(L) Axton Betz, an ISU doctoral canadate from Havana, Illinois  
received a $5000 Jewell L. Taylor Fellowship from AAFCS.  
(M) Jennifer Murnane, who received a Ph.D. in family and con-
sumer sciences education from ISU in 2008, received the Out-
standing Student Research Award from AAFCS's Family Rela-
tions and Human Development Community.   
(R)Valarie Betz, who has both a masters (2001) and a Ph.D. 
(2008) in family and consumer sciences education from Iowa 
State, received the Outstanding Dissertation Award from the 
Teacher Educators in Higher Education, a branch of the Ameri-
can Association of Family and Consumer Sciences.  
Left photo and above photos contributed from Iowa State  
University College of Human Sciences Newsletter. 
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Luann Alemao received the National 

Entrepreneur of the Year award at the 

AAFCS Annual Meeting. Jill Hanson-Roe 

from the MN affiliate is shown with Luann.  

Iowa Members, Luann Alemao  and IAFCS 

President-Elect, Margaret VanGinkel at the 

AAFCS Senate Meeting. 

W hen 4 people travel to-
gether, you learn the inti-

mate details! The conference 
was fabulous and Knoxville is a 
beautiful city. Sustainability was 
exemplified in the entire con-
ference with cloth shopping 
bags, eco friendly tips in our 
program, flash drives instead of 
paper and we even had to walk 

from one facility to the other in a covered walk-
way to our sessions.  
 

Iowa can really celebrate  and was very well repre-
sented as Cindy Waters lead a presentation on 
reducing cafeteria waste,  Teresa Nennig was Iowa 
Teacher of the year and Luann Alemao received 
the National Business Entrepreneur of the year 
award for 2009-2010. Luann's  inspirational story is 
on the AAFACS website on the opening page.   
Iowa State was represented in the collegiate show-

case. We made our mark and we are Iowa proud. 
 

The centennial celebration was beautiful and we 
felt so proud to be a FACS professional. We saw 
FACS through student eyes, employer eyes and 
our own. We danced, we sang and University of 
Tennessee presented a fabulous PowerPoint on 
consumer trends and how we will fit in the niche 
market in the upcoming years.  Iowa had 13 atten-
dees and all 50 states were represented plus 
Puerto Rico. It was such a glorious celebration. 
 

This is the year for FACS to shine and toot their 
horns. Draw attention to your projects whether in 
business, education or extension. This is not the 
time to become complacent. The timing could not 
be more perfect for acknowledgment and recogni-
tion of our discipline. Make some noise and take 
FACS to the streets! 
 

Luann Alemao 

2008 IAFCS Teacher of the Year, Teresa Nennig , 

at the AAFCS Conference. 

IAFCS members get together for a picture with 

2009-10 President Marilyn Swierk (black and white 

striped top).  

Also honored at the AAFCS Annual Meeting was our Iowa 

Members who have dedicated 50 years to the association: 

Freda Bumgarner, Eileen Robinson, Beverly Crabtree, 

and Eleanor Walstrom.  


